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Brazil is the third 
country with the  
highest decrease 
in confidence rates
on institutions 
(2017-2018)



Source: Datafolha (2018)

of Brazilians 
do not trust 
political parties%



Source: Datafolha (2018)

of Brazilians 
do not trust 
the Congress%



of Brazilians 
do not trust 
the Presidency%

Source: Datafolha (2018)



38
%

Source: IBOPE

of electors  do 
not know who 
to vote for or 
will vote blank
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Impasse regarding 
Lula’s release from 
prison

Mistrust levels on Twitter - Jun 01 to Aug 23
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Political debate 
increases uncertainty 

about the future of 
Brazil

Mistrust levels on Twitter - Jun 01 to Aug 23
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The sustained increase of 
mistrust is noticeable in 
the country



On the other hand 
Brazillians crescently get 
informed by the web



Source: Mobile Consumer Survey 2015 / Deloitte

Brazilians 
check their 
mobile 
phones 78 
times per day 
on average

times



Fonte: PNAD 2018

of Brazilian 
internet users 
access the 
web on their 
phones

%



Source: IBGE- PNAD Contínua 2016

of Brazilians 
between 18 
and 49 years 
old use the 
internet

%



In 2014, the election 
was won in the second 
round by 3.28%



The speed of the social 
networks expands the flow 
of information and enables 
quick changes in the 
results.



A change of 2 to 3% might 
be enough to alter the 
country’s fate.

Desinformation will also 
play an important role in the 
political process.



What changed in 
Brazilian political 
groups?
2014-2018



Source: FGV/DAPP 
2014

Blue 
zone 
Aécio Neves 
supporters

Red zone 
Dilma 
Rousseff 
supporters

The presidential debate of 2014  - 2nd round



The networks show the 
same polarization of fields
in 2018 as in 2014... but 
this time with an additional 
fragmentation within the 
fields



The right wing became more 
organic and competitive, 
limiting the PSDB to the 
center.
The left wing saw the PT 
stirring the fight and risking the 
loss of allies for the 2nd round.
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The discourse 
of the 
candidates
2018



Corruption - Aug 01 to 30



Unemployment - Aug 01 to 30



Taxes - Aug 01 to 30



Privatizations - Aug 01 to 30



Government Budget - Aug 01 to 30



Labor Reform - Aug 01 to 30



Rate of fidelity to the programs
Ordered from most to least coherent in terms of proposals x discourse on the 
networks 
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Electoral 
projections on  
social networks 
dispute



Rate of engagement on Facebook - Aug 01 to 30
(standardized numbers engagement average/week total)
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Rate of engagement on Twitter - Aug 01 to 30
(standardized numbers engagement average/week total)
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Rate of growth on the networks
Twitter Facebook

Alckmin 305% 102%

Marina 131% 144%

Ciro 7% -76%

Amoêdo 353% 217
%

Haddad 78% 337
%

Bolsonaro 176% 90
%
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Interviews on TV: Mentions on Twitter - 22/AGO-30/AGO
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Interviews on TV: Facebook engagement - 22/AGO-
30/AGO Bolsonaro  3,3mil Ciro  186kv Alckmin  93kvMarina  274kvTotal in the period
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Interviews on TV: Facebook engagement - 22/AGO-
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Desinformation



General 
Overview of 
Bots presence



Fonte: FGV/DAPP 2014

Occurrence of bots in the presidential debate of 
2014

9.76%

Left wing

19.41%

Right wing



Source: FGV/DAPP 
2018 

Bots in the presidential debate of 2018 - Aug  01 to 
15
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The 5 presidential hopefuls mentioned the most by bots - AUG 01 to 20
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Case 1: Russian 
made accounts 
distorting the 2014 
Brazilian political 
debate



404 profiles of bots had 
several discrepancies from 
regular Brazilian accounts, 
with references to foreign 
cultures, names, languages 
and locations.



It seems an Russian essay to 
develop strategies and test 
formats for bots for future 
interferences 

It operates in both sides of the 
polarised election in 2014



Suspicious 
profile Picture

Sandona is a 
Colombian 
city
Publication 
favorable to 
Aécio Neves



Many profile 
pictures of bots 
had visual, textual 
and cultural 
Russian 
references and 
connections
The profile picture of @xotiraxafyv is, 
in reality, a pôster of the Russian film 
“Unbelievable adventures of Italians 
in Russia” (1974)



Suspicious 
profile Picture
San Pedro de 
Cartago is a 
Colombian 
city
Publication 
favorable to 
Aécio Neves



Photos with the 
Red Square at the 
back



Suspicious 
profile Picture

Toca is a 
Colombian 
city
Publications 
favorable to 
Dilma 
Rousseff



Profile Picture of a 
Russian artist, 
available in 
Russian links



Suspicious 
profile Picture
Cachira is a 
Colombian 
city

Publications favorable 
to state congressman 
Fernando Capez, 
from Aécio Neves’ 
party



Profile picture 
available at 
Russian 
Wikipedia link 



Suspicious 
profile Picture
Sibundoy is a 
Colombian 
city

Publication 
favorable to 
Aécio Neves



Profile picture of 
Russian citadel 
Pskov Krom



Case 2: Brazilian 
debate about the 
United States and 
historical documents 
about Brazillian 
Dictatorship



Between April and May, 
there were 2.3 million 
tweets about the United 
States in Brazil. The initial 
issue was related to the 
release of historical CIA 
documents regarding 
Brazilian former 
dictatorship.



4.415 accounts identified 
as bots, which generated 
a total of 58.866 
publications



Brazilian debate about the US documents 
APR 01  to MAY 20



Blue cluster
Profiles favorable to president 
Trump and to the economic and 
political association between 
Brazil and the USA

Brazilian debate about Trump and the U.S. 
APR 01  to MAY 20

8%
Occurrence 
of bots



Yellow and 
gray clusters

No explicit opinion towards 
the USA, debating economic 
and political events

Brazilian debate about Trump and the U.S. 
APR 01  to MAY 20

3.5%
Occurrence 
of bots



Red 
cluster

Aligned to the left, profiles 
present a negative opinion of 
president Trump, USA foreign 
actions and economic and 
political interests in Brazil

Brazilian debate about Trump and the U.S. 
APR 01  to MAY 20

11%
Occurrence 
of bots



Presidents Nicolás Maduro and 
Evo Morales, during this debate, 
in a network closely associated 
with left-wing groups from Brazil, 
published criticisms of Trump 
and the USA.





The account @ActualidadRT is from 
a Russian TV channel publishing 
news content in Spanish 





Case 3: External 
influences already 
detected in 
Brazilian political 
debate - 2018



3.1 Mexican-
originated accounts
distorting the 2018 
political debate in 
Brasil 





Created at the same time
Using mexican actors images 
as profile pictures



Pro-left-wing 
content 
published 
simultaneously



3.2 Venezuelan accounts, 
aligned with president Nicolás 
Maduro, have been publishing 
content favorable to Lula in a 
coordinated action involving 17k 
users (bots and non-bots).



Automated 
accounts 
located in 
Venezuela



Supporting 
Chavez 
and 
Maduro



Amplifying 
pró Lula 
Content



Case 4: Right-
wing Botnet from 
Brazil using 
foreign platforms



Gab.ai
Social media platform 
created in 2016, reunites the 
American alt-right. It has 
been present in Brazil today



Pro-right-wing 
automated 
accounts



Attacking 
Lula



and 
encouraging 
users to join 
Gab.ai 
platform



Today, both the market 
and the society deal with 
an old issue applied to the 
networks and to politics: 
decipher me, or I will 
devour you



Thank 
you!
This content is the author’s responsibility 
and has no institutional implication

Marco
Aurélio Ruediger, Dr.

ruediger@fgv.br

@MARuediger
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