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We all know that 10 p.m. is prime time for
Instagram "likes," but does the same apply
for newsletters?

Check out this easy-to-follow guide created by
GetResponse that offers data research on the right
time to post for maximum engagement.

o You've sent out your newsletter, but now it's time to
track it. Let’s take a step back, and remind ourselves
= why we chose to do a newsletter.

Did it achieve the objective you identified in the “Why”
section? Ask yourself:

Did it fill the gap we
originally hoped it
would?

How many people

visited your website? ,-r

social interactions did people more likely to
you gain? open your newsletter?

How many clicks or Q At what time were
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